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This document is an incomplete and tentative list of papers that students may choose
to present for CSE 291 in Spring 2008.
Recommendation systemgDDGRO7].
Collaborative filtering. [BKO7, BKV07, Gor06].
Search engines[Hav03, SMBRO04, LLC05, SH06, NWMOQ7].
Focused web crawling[RM99].
Sponsored search[BMSO06, Tuz06, RB07, AS07, EO07, LNO7, Rad07].
Search engine optimization [XL06, K06].
Adversarial classification.[DDM 04, DS05].
Online experimentation. [KHSO07, LPO7].
Topic models for documents[BNJO3, SGO7].
Multilabel classifier learning. [GMO5].
Customer value optimization.[SSNOG].

Social networking. [LAHO7].
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